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Synopsis

Introduce sound statistical methodology to students with the real-world examples, proven approach,
and hands-on exercises in ESSENTIALS OF STATISTICS FOR BUSINESS AND ECONOMICS,
8E. This leading book builds the foundation for to analyze and solve business problems
quantitatively. The authors’ signature problem-scenario approach and reader-friendly writing in this
streamlined edition focuses on core topics with updated case problems, applications, and self-tests
help students master key formulas and apply statistical methods to business scenarios. MindTap
and CengageNOWAg¢a Ag¢ complete digital solutions help you and your students make the most of
the course. Online homework now includes "Post-Submission Feedback" or step-by-step
calculations that walk through solutions. Optional chapter appendices deliver in-depth coverage of a
popular statistical software program that can be integrated with the text. Choose from Excel 2016
with add-in XLSTAT or Minitab 17.
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Customer Reviews

Get ahead with Essentials of Statistics for Business and Economics (with XLSTAT Printed Access
Card) View larger View larger View larger View larger

Step-by-step instructions guide you. Master the skills on how to use various software to perform
the analyses, as you work with Excel 2016 and Minitab 17. Real-world problems & application.
Methods, Applications, and Self-Test Exercises help you develop analytical skills by using formulas,
making computations, and applying chapter material to realistic situations. Problem-scenario

approach develops your understanding. Develop an understanding of each statistical concept by



applying techniques to exercises to generate a solution (or recommendation), which illustrates the
value of statistics in business decision-making. Data helps you master methods & apply to real
world problems Data from sources like the Wall Street Journal, USA Today, and Barron&#039;s

helps you master statistical methods, and apply them to common business problems.

#BeUnstoppable with MindTap Business Statistics! View larger View larger
View larger View larger Perform better with MindTap. The more time spent in
MindTap, the better the results. Using MindTap throughout your course matters. Students

using apps perform better on assignments.

Close The Gap Between Homework & Exam Performance with CengageNOW! View larger
View larger View larger View larger Have the tools you need to be
successful. A variety of tools are available in CengageNOW, all combined in one easy-to-use
resource designed to improve your grades. Some resources get you prepared for class and help
you succeed on homework, and others show you specific areas where you can work to improve.
Stay ahead of the course requirements. CengageNOW shows you the path through your
courseAfA¢A a -A a «from first day through finals. Once you know whatAfA¢A & -A a,¢s
expected, itAfA¢A & -A 4,¢s easier to complete your assignments.  Gain understanding that
stays with you. Do well on tests and on the assignments! Bridge the gap between homework and
tests by using CengageNOW to truly understand the material. Self-study and review materials keep
you on the right track, to make sure your understanding goes beyond memorization. Set yourself
up for better grades. Why wonder where you stand? CengageNOW includes trackable
assignments and grades. It tells you what to do to improve your grade, and gives you the tools to

accomplish it!

Dr. David R. Anderson is a textbook author and Professor Emeritus of Quantitative Analysis in the
College of Business Administration at the University of Cincinnati. He has served as head of the
Department of Quantitative Analysis and Operations Management and as Associate Dean of the
College of Business Administration. He was also coordinator of the College’s first Executive
Program. In addition to introductory statistics for business students, Dr. Anderson has taught
graduate-level courses in regression analysis, multivariate analysis, and management science. He
also has taught statistical courses at the Department of Labor in Washington, D.C. Professor

Anderson has received numerous honors for excellence in teaching and service to student



organizations. He is the coauthor of ten textbooks related to decision sciences and actively consults
with businesses in the areas of sampling and statistical methods. Born in Grand Forks, North
Dakota, he earned his BS, MS, and PhD degrees from Purdue University.Dr. Dennis J. Sweeney is
a leading textbook author, Professor Emeritus of Quantitative Analysis, and founder of the Center
for Productivity Improvement at the University of Cincinnati. He also served five years as head of
the Department of Quantitative Analysis and four years as Associate Dean of the College of
Business Administration. In addition, Dr. Sweeney has worked in the management science group at
Procter & Gamble and has been a visiting professor at Duke University. Dr. Sweeney has published
more than 30 articles in the area of management science and statistics. The National Science
Foundation, IBM, Procter & Gamble, Federated Department Stores, Kroger, and Cincinnati Gas &
Electric have funded his research, which has been published in Management Science, Operations
Research, Mathematical Programming, Decision Sciences, and other respected journals. Dr.
Sweeney is the co-author of ten textbooks in the areas of statistics, management science, linear
programming, and production and operations management. Born in Des Moines, lowa, he earned a
B.S. degree from Drake University, graduating summa cum laude. He received his M.B.A. and
D.B.A. degrees from Indiana University, where he was an NDEA Fellow.Dr. Thomas A. Williams is a
well respected textbook author and Professor Emeritus of Management Science in the College of
Business at Rochester Institute of Technology, where he was the first chairman of the Decision
Sciences Department. He taught courses in management science and statistics, as well as
graduate courses in regression and decision analysis. Before joining the College of Business at RIT,
Dr. Williams served for seven years as a faculty member in the College of Business Administration
at the University of Cincinnati, where he developed the undergraduate program in Information
Systems and served as its coordinator. The co-author of 11 leading textbooks in the areas of
management science, statistics, production and operations management, and mathematics, Dr.
Williams has been a consultant for numerous Fortune 500 companies and has worked on projects
ranging from the use of data analysis to the development of large-scale regression models. He
earned his B.S. degree at Clarkson University and completed his graduate work at Rensselaer
Polytechnic Institute, where he received his M.S. and Ph.D. degrees.Jeffrey D. Camm is the Inmar
Presidential Chair and Associate Dean of Analytics in the School of Business at Wake Forest
University. Born in Cincinnati, Ohio, he holds a B.S. from Xavier University in Ohio, and a Ph.D.
from Clemson University. Prior to joining the faculty at Wake Forest, he served on the faculty of the
University of Cincinnati. He has also been a visiting scholar at Stanford University and a visiting

professor of business administration at the Tuck School of Business at Dartmouth College. Dr.



Camm has published more than 30 papers in the general area of optimization applied to problems in
operations management and marketing. He has published his research in Science, Management
Science, Operations Research, Interfaces, and other professional journals. Dr. Camm was named
the Dornoff Fellow of Teaching Excellence at the University of Cincinnati and he was the 2006
recipient of the INFORMS Prize for the Teaching of Operations Research Practice. A firm believer in
practicing what he preaches, he has served as an operations research consultant to numerous
companies and government agencies. From 2005 to 2010 he served as editor-in-chief of Interfaces
and has also served on the editorial board of INFORMS Transactions on Education.James J.
Cochran is Professor of Applied Statistics and the Rogers-Spivey Faculty Fellow at the University of
Alabama. Born in Dayton, Ohio, he earned his B.S., M.S., and M.B.A. degrees from Wright State
University and a Ph.D. from the University of Cincinnati. He has been at the University of Alabama
since 2014 and has been a visiting scholar at Stanford University, Universidad de Talca, the

University of South Africa and Pole Universitaire Leonard de Vinci.
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